
       Published quarterly by The Allentown Association Inc., 14 Allen St., Buffalo, New York 14202 
       Phone: (716) 881-1024   Å  Email: allntown@localnet.com   Å  Website: www.allentown.org 

 March, April, May 2015 
 Volume 50, Number 1                                                              

The Allentown Neighbor                   

  For updates, follow on Twitter @AllentownAssoc                  and like the Association on Facebook.  

Yea, this is Allentown. But who the heck was Allen?: Page 8 

Delaware and Allen at last yearôs St. Patrickôs Day Parade. 

Preservation Board  
must OK installation 
of solar panels 
By RICHARD R. HAYNES 

Itôs good to be green, but not at 
the cost of destroying the architectur-
al integrity of your historic home. 
Thatôs the challenge facing home-

owners in Allentown and other his-
toric districts who want to have solar 
panels installed. 
Fortunately, it is usually possible 

to have it both ways. The National 
Trust for Historic Preservation has 
guidelines for allowing solar technol-
ogy while minimizing impact on his-
toric properties. 
In any case, solar installations 

must be approved by the Buffalo 
Preservation Board as well as the 
cityôs Building Permits office. 
So far, only two homes in the 

neighborhood have had solar panels 
approved and installed  ╖  115 Mari-
ner and 32 Arlington. But we can 
expect more going forward as solar-
panel prices drop and their efficiency 
improves. 
The price of solar panels has fall-

en by a third in the past two years, 
and thereôs a federal energy tax cred-
it that will reimburse homeowners 
for up to 30 percent of installation 
costs.  
With SolarCityôs $900 million-

dollar panel factory under construc-
tion in South Buffalo, the economics 
of solar installations will only get 
better.  
Continued on Page 7   

Association works to curb rowdiness, 
make St. Patôs Parade family-friendly 
By JONATHAN WHITE 
Allentown Association President 

One of the most prolific member 
issues brought to the attention of the 
Association the past few years is the 
dramatic increase in public consump-
tion of alcohol at the St. Patrickôs Day 
Parade and a related increase in dam-
age to property by intoxicated individ-
uals. 
The parade travels through the heart 

of Allentown on Delaware Avenue, 
ending at North Street. Drinking on 
Allen Street and along the parade route 
now begins early in the morning and it 
is clear that a large number of people 
come to Allentown with a focus on 
alcohol consumption and not on the 
parade. 
Reports of fighting, broken win-

dows, damage to cars, porches and fur-

niture and public urination come from 
every corner of the neighborhood. 
Allentown Association Crime and 

Safety Awareness Committee leader 
Rik Whitaker, Association President 
Jonathan White and Executive Director 
Andrew Eisenhardt held meetings in 
February with Councilmember David 
Franczyk and Police Commissioner 
Daniel Derenda and also with parade 
organizers, the City Special Events 
office, B District Chief of Police and 
the Captain of the Police Traffic Divi-
sion.  
The intent was to discuss public 

intoxication and to initiate efforts to 
mitigate the disruptive behavior by 
individuals attending the parade. The 
Association has requested a zero-
tolerance policy on public  
Continued on Page 2   
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Continued from Page One 
consumption of alcohol ï a policy that is successfully en-
forced at the large St. Patrickôs Day parades in Boston, 
New York and Chicago, which were faced with similar 
issues. Boston police and civic officials began enforcement 
in 2009, followed quickly by other major cities.  
Parade organizing officials welcomed the effort, noting 

that their goal is to produce a family-friendly event and that 
their efforts are severely hampered by the poor behavior of 
some intoxicated individuals. The problem is now so wide-
ly known that it is keeping families away from the parade. 
The Association requested that the number of trash bins 

be increased dramatically along the parade route and along 
Allen Street and requested that the city assign a significant 
number of additional police officers to the parade route. 
Any individual with an open container of alcohol will be 
ordered by police to discard it and will be subject to a fine. 
Parade organizers also were asked to increase the number 
of portable rest rooms in order to curb the public urination.  
The Association agreed to provide parade officials with 

suggested locations for the public rest rooms, which organ-
izers indicated has become difficult for them as some prop-
erty owners have refused to allow placement of the rest 
rooms on their lots in recent years. The Association also 
agreed to provide suggested locations for additional trash 
receptacles. 
All parties agreed that public announcements will be 

necessary to inform Western New Yorkers that drunken-
ness will no longer be tolerated. A joint press event will be 

scheduled to include representatives of the city administra-
tion and Common Council, the police department, parade 
organizers and the Allentown Association. 
The message will be clear: If you and your family want 

to enjoy a great parade and to celebrate Irish heritage in a 
respectful way, we welcome you to our neighborhood. But 
if your intent is to come down and drink to excess or to 
consume alcohol on the public streets, you are not welcome 
and it will not be allowed.  
It is important that the Association be able to document 

incidents related to bad behavior on parade day. If you wit-
ness any detrimental activity or your home or property suf-
fers any damage on parade day, please let the Association 
know so that we may tabulate the incidents. You can email 
us at allntown@localnet.com or leave a message at 881-
1024. 

Paradeôs organizers, police on board to reduce intoxication 

54 apartments 
planned at 
Maryland, West 
The old brownfield factory site at 

the corner of Maryland Street and 
West Avenue will become a $5.3 mil-
lion apartment complex aimed at at-
tracting Buffalo Niagara Medical 
Campus service workers.   
The 1.6-acre site just outside Allen-

townôs boundary was the former home 
of billboard maker Lamar Advertising 
and later Penn Advertising. 
The complex by developer and for-

mer judge Anthony LoRusso will be 
called ñCasa Serena,ò with 48 one-
bedroom and six two-bedroom apart-
ments. Rents will range from $765 to 
$895 a month, utilities included. 

 

 
 
 
 
 
 
 
 
 
 
 
 

There will be 60 parking spaces, 
elevators, wooden fencing and uni-
formed security, LoRusso told the Al-
lentown Association board at its Feb-
ruary meeting. 
He said heôs aiming for a tenant 

base from the 4,000 BNMC workers 
earning in the $15-an-hour range. 
The site is near two bus lines that 

run to Main Street at the BNMC. 

 
 
 
 
 
 
 
 
 
 
 
 

He said background and credit 
checks would be made before leases 
are signed.  
Final design was altered in re-

sponse to input from neighbors, cut-
ting the size of the project slightly, 
adding greenspace, and making the 
building look ñless suburban.ò 
If all goes well, the project will be 

finished by year-end. 

Balconies will face West Avenue; entrances will be in the rear. 
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By RICHARD R. HAYNES 
The Allentown real estate market remains robust, ac-

cording to latest data from the Buffalo Niagara Associa-
tion of Realtors. 
The median sales price of single-family homes and 

condominiums edged up to $193,900 last year from 
$191,800 in 2013. 
That $193,900 figure is up 50 

percent in four years. 
Factoring out condo sales, 

there were 18 single-family 
homes sold in the neighborhood 
last year at a median price of 
$249,500. Think a quarter-million   
dollars  ╖  and three homes sold for 
more than that last year on Mari-
ner Street, a fairly typical Allen-
town residential street. 
ñAnything under $250,000 

with a driveway is going to fly 
out in a number of days,ò said 
Mark W. DiGiampaolo of MJ 
Peterson Real Estate. 
He said a 3000-square-foot 

brick home on North Pearl Street 
was recently appraised at $390,000. 
At the top end of the scale, a beautiful Victorian at 45 

Irving Place is listed for sale at $529,000. Of course itôs 
exceptional  ╖  with five bedrooms, three baths, a library, 
two-car garage and renovations throughout. But the realtor 
who has the listing, Susan D. Lenahan, also of MJ Peter-
son, thinks it will sell in that price range. 
Perhaps to a physician or researcher at the Buffalo Ni-

agara Medical Campus will buy it. 
ñThe Medical Campus is the driver behind rising real 

estate values,ò she said, and believes it will continue to be 
as campus expands. 
Median prices slipped a bit last year in the category of 

2-3-4 multi-unit homes, down to $221,200 from $247,500 
in 2013. But thatôs still up nearly 60 percent in four years. 

The number of sales remains low, but nevertheless 
were up last year. Single/condo sales totaled 26, up from 
18 in 2013; 2-3-4 unit sales totaled 18, up from 8. 
ñI think there were a few more sellers because home-

owners are realizing values are up and itôs a good time to 
cash out on the equity theyôve built up,ò DiGiampaolo    

said. 
     Lenahan said empty-nesters and  
older people who want to downsize 
are especially in that category. 
     However, there could be a price-
dampener on the horizon: A 
citywide property reassessment that 
will probably take effect for tax bills 
due in mid-2017. 
     Almost every year, the city does 
partial reassessments, but there has-
nôt been a complete citywide one in 
15 years. 
     But now the city has hired a con-
sulting firm to review assessments 
on all properties, and Allentown is 
certainly among several neighbor-
hoods that will see valuations jump. 
     That will mean an increase in 

property taxes, although not necessarily in direct propor-
tion to the increase in assessed values. If the city budget 
holds the line on revenues drawn from property taxes, the 
tax rate would fall inversely to the rise in citywide as-
sessed values, possibly mitigating the hit to homeowners 
in upswing neighborhoods. 
Countywide median prices were a lot lower than Allen-

townôs: $132,000 for singles/condos, down $3,000 from 
2013, and $73,500 for 2-3-4 units, up $500 from 2013. 
Two caveats to BNAR data: They include only sales by 

registered Realtors, not for-sale-by owner deals. And the 
BNARôs Allentown zone is slightly larger than the Allen-
town Historic District and the service territory of the Al-
lentown Association.  

 

Allentownõs Realty Market 

Median Prices Singles/Condos 

YEAR  AMOUNT SALES 

 2014  $193,900  26 

 2013  $191,800  18 

 2012  $148,000  17 

 2011  $129,000  21 
 

Median Prices 2-3-4 Unit Homes 

YEAR  AMOUNT SALES 

 2014  $221,211  18  

 2013  $247,500    8  

 2012  $140,250  18 

 2011  $129,000  12 

Neighborhood home prices edging higher 
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LOVEJOY PIZZA 

900 Main St. 

883-2323 

We Deliver 
www.lovejoypizza.com 

By MAX STEPHAN 
Allentown is a neighborhood which prides itself in 

identity. Self-expression, awareness of oneôs surroundings, 
individuality ï all components of the villageôs aesthetic 
qualities can be found not only in the residents and busi-
nesses, but in its architecture and landscape as well. 
To help celebrate these qualities, The Allentown Neigh-

bor is proud to be launching a new column: ñDigginô Al-
lentown.ò Each article will offer fresh views and sound 
advice on ways in which Allentowners can complement the 
historic and architectural richness of their property by 
beautifying its landscape. Concepts will range from guid-
ance on the application of small ornamental trimmings, to 
large-scale innovations ï all blending traditional with un-
conventional methods.  So, to begin é   
All too often, landscape designs follow variations of 

normalcy ï ñkeeping up with the Joneses,ò so to say. Yet 
in Allentown, a blend of change and modernity can offer a 
breath of fresh air. One way to embrace modernity in land-
scape design is the use of sculpture or art as a showpiece or 
central position on oneôs property.  
True, art and sculpture can be found in nurseries and 

landscape supply stores in Western New York, but the core 
are mass-produced items with no link to the locals ï a con-
cept which does not complement historic property.  
But thereôs a variety of landscape artists and sculptors 

in Western New York whose creations are both genuine 
and one-of-a-kind. For some, their art is a hobby, a pas-
time; but for others, creativity is their sole source of in-
come. Either way, there is a sense of pride generated by 
supporting local artists and showing a piece forged by one 
of our own. 
Across the street from The Mansion on Delaware stands 

a sculpture titled ñWatchmanò by urban artist Doug Sar-
gent.  He is a metal sculptor, is known for utilizing re-
claimed materials like steel, copper, tin, ancient and an-
tique iron, stone and wood ï some of which date back to 
the late 1800s.  Sargentôs work represents one angle of  

landscape art which fits well in progressive, yet historic 
neighborhoods like Allentown.   
On the other end of the spectrum is Mike O. ï a metal 

sculptor whose work has appeared at the Allentown Art 
Festival for years. Mike O.ôs work consists of 100 percent 
manufactured steel forging sculptures which combine 
smooth texture, clarity and vivid hues in abstract shapes. 
What brings Mike O. and Doug Sargent together is that 

all of their creations are one-of-a-kind, made with Buffalo 
pride. 
They are only two of several sculptors whose landscape

-based work is both affordable and distinctive. Consider 
supporting, if not commissioning local artists and sculptors 
for a piece of art with distinctive identity and meaning. 
Nothing beats the pride one feels knowing they have 
helped support the revitalization of our neighborhood, our 
city. 
Max Stephan is chair of the Associationôs Beautifica-

tion Committee and owner of Allentown Landscape LLC. 

DIGGINô ALLENTOWN    

Consider an art element for garden or yard 

At left, ñWatchmanò by Doug Sargent. 
Right, ñPicture Thisò by Mike O. 
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Construction activity 
on UB Med School 
is about to pick up 
The site at Main and Allen streets 

where the new University at Buffalo 
School of Medicine and Biomedical 
Sciences will go up looks like a big dig 
right now. 
But watch for real construction to 

start shortly as contractor LPCiminelli 
begins putting up structural steel, build-
ing the schoolôs facade and roof  and 
finishing the interior. 
When the $375 million school is 

complete in 2017, it will house some 
2,000 UB faculty, students and staff, 
many of whom will want to live, eat, 
shop and have fun in Allentown. 
At 650,000 square feet, it is the larg-

est medical education building under 
construction in the nation. 
UB is recruiting 100 new faculty 

members to the school  ╖  world-class 
physician-scientists and specialists who 
will teach, bring expertise in much-need 
clinical specialties to the region and 
help develop medical training programs 
in important new fields. 
The medical schoolôs class size will 

increase to 180 students from 140. 
Third- and fourth-year medical stu-

dents will start attending classes and 
labs in the new building during the 
spring of 2017, with all medical stu-
dents expected in by August 2017. 
Under the school is a new Allen-

BNMC metro station, promoting com-
munity connections and sustainable 
transportation. The building is on track 
to receive LEED Gold certification. 

The latest rendering of the new UB Medical School shows a less 
angular, more nuanced design than early renditions.  

This is what the site looked like in 1921. 

      A new furniture, lighting and design studio and a hip 
clothing boutique have opened in Allentown. 
       Manuel Barreto Furniture opened recently at 430 
Delaware Ave. near Edward Street, operated by Pedro Ma-
nuel Freire, a Portuguese native who has 15 years experi-
ence in interior and furniture design, and his wife Christina 
Isabel Viera. The studio and showroom offer modern fur-
niture ñwith a sense of traditionò including custom-made 
pieces for residential, office and commercial space. A se-
lection can be seen at www.manuelbarreto.com. The store 
carries Flos lighting, an upscale Italian line. 

       The premises also serve as an exhibition space for art. 
Hours are Tuesday and Wednesday, 11 a.m. to 5 p.m.; 
Thursday, Friday, Saturday, 10 a.m. to 6 p.m., or by ap-
pointment. Call 867-8937.  
    Freshly Dipped Clothing is a new boutique at 93 Al-
len St. offering street ware and accessories for men and 
women, featuring several national brands. Bridget Hodges 
and Edie Patterson Jr. began the business as an online re-
tailer in 2008, opened a shop on Hertel Ave. in 2013, and 
moved the business to Allen St. in January. 

Upscale furniture showroom, hip clothing boutique open 


